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Celebrating our 26th Anniversary

Watch for The Mid-South Tribune’s 2021 Juneteenth
special Edition coming in June!

Ghee vows a rebirth and power-
ful revitalization for Black media
& Black America through her di-
rection of the iconic brand

LOS ANGELES,  /PRNewswire/
-- Bridgeman Sports & Media
has installed Michele Ghee as
CEO of iconic brands EBONY
& JET.  This historically rooted
brand celebrates 75 years of
chronicling Black life in Amer-
ica. With that, it now embarks on
its future with Ghee boldly hold-
ing the reigns.  A brand known
for unapologetically document-
ing the courageous contribution
of Blackness to the American
landscape, its new CEO states,
"Everything we say will come
through the lens of Black jour-
nalists. We will ensure there is a
safe space for Black journalism
to thrive. I'm a little Black girl
from Oakland, CA. I'm not apol-
ogizing for any of it. Our voices
matter. We are History in the
making!" 

I'm a little Black girl from Oak-
land, CA. I'm not apologizing for
any of it. Our voices matter. We
are History in the making!
This titan of industry under-
stands the privilege and respon-
sibility of stepping into a
leadership role within the cultur-
ally embedded Ebony and Jet
brands. "Mr. Johnson was a vi-
sionary who operated with
courage. He made a commitment
to the Black American journey
and in the process, he left an un-
forgettable legacy," says Ghee. 
According to the new CEO,
Ebony and Jet will hold true to
those simple fundamental princi-

Ebony and Jet are back! Michele Ghee named CEO

“I'm a little Black girl from Oakland, CA. I'm not apolo-
gizing for any of it. Our voices matter. We are History in
the making!” says Ebony new CEO Michele Ghee
(Photo/Courtesy: Ebony)

ples of documenting stories of
Black Culture as it raises the
brands' profile to reach a global
community. "Our brands' main
responsibility will be to focus
completely on what our beloved
audience wants and needs with
bold informed editorial, brilliant
content, and the opportunity to
connect with like minded people.

Paying homage to Mr. Johnson's
legacy means that my team will
carve-out and create our own
path. We will NOT succumb to
the status quo."
Of this appointment new owner
Eden Bridgeman states, "We are
honored to have Michele Ghee at
the helm to steward these iconic
brands. With a proven track

While the public art is being un-
veiled as part of local Black His-
tory Month events, the Memphis
music-themed art on the bollards
will remain outside FedExForum
through the end of June 2021.  
“We are excited to celebrate the
history of black music here in
Memphis with our partners at
Memphis Tourism,” said An-
thony Macri, Vice President of
Partnership Marketing for the
Memphis Grizzlies. “The out-
door plaza in front of FedExFo-
rum is a front porch for the city,

Memphis Music Roots at
FedExForum ... from page 3

LONDON, Feb. 11, 2021
/PRNewswire/ -- Creative pow-
erhouse FKA twigs and Getty
Images, a world leader in visual
communications, announced
today they are collaborating to
empower Black storytellers, ed-
ucators and content creators to
elevate the visual narrative of
Black history.  
Launching in 2021, Getty Im-

ages will donate visual content
from its Hulton Archive, the
world's largest privately held
commercial archive, and Edito-
rial Collections for non-commer-
cial use in support of learning
about and reflecting on Black
history for Black storytellers and
not-for profits. As part of the
project Getty Images will also
provide research support for ed-
ucational, research and mentor-
ing initiatives focused on Black
history at its Hulton Archive.
FKA twigs said, "It was the artist
Kandis Williams who told me
how much of our history was in
the Getty Images Archive. We

record over a storied career thus
far and a passion to bring her life
experiences to Ebony and Jet we
are excited at the future she will
create. The next chapter of
Ebony and Jet's history will be
told for generations to come and
having her continue to authenti-
cally document, innovate, and
uplift the culture will be keys to
our success."   
Michele Thornton Ghee  says
that she is proud and honored to
serve as the CEO of 1145 Hold-
ings LLC. The company includes
all assets related to Ebony and
Jet. She is charged with creating
the vision and activating the
strategy for these iconic brands
as she steers them into the 21st
century. The Brand value propo-
sition will be embedded in Infor-
mation|Inspiration|Inclusion.
Ghee has worked in the media
and entertainment space for over
a quarter of a century. She has
generated billions of dollars in
revenue while working for some
of the most powerful companies
in the world including WME,
CNN, A&E, The History Chan-
nel and BET Networks. While at
BET, Michele created and ran the
first and only network for black
women: BETHer. This award-
winning titan of industry is an
expert in many areas including;
leadership, culture, strategy, cus-
tomer service, revenue genera-
tion, diversity, equity and
inclusion and relationship build-
ing.  She currently resides in
New Jersey with her husband
Tony and two kids Taylor and
Jordan.

FKA twigs and Getty
Images collaborate to 
aid Black storytellers
& elevate Black History

were discussing how powerful it
would be to make this content
available to Black creators and
educators - enabling us to put
these pieces together and make
our history accessible for gener-
ations to come."
"At Getty Images we believe in
the power of imagery to change
the world. To do this we must
support Black content creators to
tell more of the authentic stories
of the global Black community,"
said Ken Mainardis, Senior Vice
President and Head of Content,
Getty Images. "Knowing the
past opens the door to the future
we are pleased to partner with
FKA twigs on this ambitious
project to preserve and celebrate
Black history. With this project
we hope to empower black con-
tent creators to tell their story of
their own history, and to support
storytelling as a weapon in the
struggle for racial uplift."
In the coming months Getty Im-

Getty Images to launch content donation initiative in 2021
that will see thousands of photographs of Black history
made available for non-commercial use

and featuring these great musi-
cians, moments and locations
will add richness to the experi-
ence of millions of tourists and
visitors all year long.”

For ideas and information on
how to celebrate black history
year-round in Memphis, explore
this itinerary. To learn more
about this public art project in
celebration of Black History
Month, visit
MemphisTravel.com.

Please see page 14


